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Abstract

In the contemporary digital age, the e-commerce store has become one
of the most prominent manifestations of the transformation in economic
activity. Physical presence is no longer a prerequisite for conducting trade;
rather, cyberspace has replaced traditional markets, bringing with it vast
investment opportunities and growing legal and technical challenges. This
enhances economic growth both locally and internationally, as the e-
commerce store enables merchants to reach the largest possible number of
consumers without being restricted by a specific geographical location and to
make purchases at any time. This increases the efficiency of trade and reduces
traditional restrictions. Despite the importance of the e-commerce store, and
despite the fact that the Iraqi legislator has taken a positive step by regulating
the e-commerce store through the issuance of the Electronic Commerce
Regulation No. (£) of Y+Ye, this regulation does not reach the level of
legislative adequacy, as it was limited to a narrow scope of regulation and did
not include a comprehensive treatment of all legal issues related to electronic
commerce, especially the e-commerce store. This is what prompted us to
research this topic and highlight everything related to it in order to urge the
Iraqi legislator to address and rectify this legislative gap.

The research on the topic of the electronic store came by defining it,
explaining its characteristics, determining its legal nature, and the most
important material and moral elements that it consists of, and the role of
artificial intelligence in its emergence and running its business, through the
advanced capabilities it provides in data management, analyzing consumer
behavior, automating business processes, and enhancing the efficiency of
decision-making, which achieves speed and accuracy of performance and
raises the level of trust in electronic transactions. The research also addressed
the mechanism of concluding the electronic contract through it, and examined
the most prominent technical and legal mechanisms that ensure the protection
of the elements of the electronic store and its data related to the commercial
transactions that take place through it. The rapid technological development
has made the electronic store vulnerable to the risks of cyberattacks that target
information systems, databases, and electronic payment methods, and the



resulting serious damages that affect the financial integrity of the electronic
merchant, consumer rights, the stability of transactions, and even trust in the
entire digital environment.
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