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Research Summary:

Advertising is a media communication method that presents the
message through the means of audio and visual advertising, employing the
stimulus and the exciting, leading to persuasion that plays on the psychological
and emotional side and generates in turn the response by the consuming
audience by relying on personalities, dialogue and body action to establish

feedback.

Based on the foregoing, the researcher divided his research subject into four
chapters. The first chapter contained (the methodological framework),
beginning with the problem of love, centered on the following question: (What
are the advertising features of an actor's performance in theater performances
and the mechanisms of their operation?), and then the importance and need
for research, as it was evident As a cognitive achiever (publicity has become
of central importance that overlapped with the performance of the actor to
achieve the goal), and the need for it was evident: (it lies in the fact that the
research is an academic study that benefits workers in the theatrical field in
general and the performance of actors in particular), and the chapter included
the limits of the research Determined by the following: (definition of publicity
features), and the first chapter included the temporal research boundaries
represented by the period (Y.:A-Y:.Y.), and the spatial ones that were
determined in theatrical performances (lraq: Qadisiyah—Baghdad-Nineveh),
and the objective boundaries were determined by studying (the publicity
features of the actor in Iraqi theater performances), and the chapter concludes
by defining the concepts and terms mentioned in the research title (features,

publicity) linguistically, idiomatically, and procedurally.
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The second chapter (theoretical framework) included two topics: the first
included (the concept of publicity — the objectives of publicity — the types of
publicity, and the means by which it worked), and the second included: (the
concept of semiotics — publicity signs in the theater — publicity and the
semiotics of the actor's performance — the actor is a publicity sign), Then the
previous studies came to conclude the chapter with the indicators that resulted
from the theoretical framework. As for the third chapter, it included (research
procedures), which dealt with the research tool, the research methodology, the
selection of the intentional sample, and then the analysis of the sample, which

was represented by the following presentations:

\— The Baghdadi Circle of Love
Y- We need a solution

v— Track A¢

Through the analysis tools represented by: Indicators of the theoretical

framework. Laser discs.

The fourth chapter included the research results that the researcher reached,

the most prominent of which are the following:

\— The process of marketing and publicizing the artistic material in the three
performances relied on two levels of the act of communication between the
presented material and the event (dialogue, the body) through the process of
playing, movement, and sometimes dancing accompanying the dialogue

throughout the show period.

Y- The act of persuasion was achieved in the three performances through the

high performing skills of the actors presenting the theatrical performance,
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however, the play (The Baghdadi Circle of Love) did not establish an
instantaneous apostate act on the platform of events, because the acting
performance did not give the spectator this issue during the expression, but in
the performance of the play ( It requires a solution) The feedback was
achieved through which a member of the public intended to ascend the podium
and present proposals and interventions, although it was weak, but it was
achieved and opened a wide field for achieving debate between the podium

and the hall.

v— The performative act of the actors, through their performance, which carries
with it an exciting and motivating act that provokes the audience, in addition to
the effectiveness of the joker, achieved reactions and interventions that
brought the recipients to the area that the advertising goal wanted in
presenting a play (which requires a solution), while the performative act of the
actors did not reveal any interventions Direct or reactions, but the
repercussions remained locked in the minds of the spectators in my play (The

Baghdadi Circle of Love) and (Track At).

The chapter contained conclusions, recommendations, proposals, a list of
sources and references, and the research concluded with a summary in

English.



