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Abstract

In bilingual societies, codeswitching is a common occurrence that
refers to a way of speaking in which people switch between two or more
different languages at different ranks of a sentence level. Codeswitching has
many reasons and functions, such as habitual use, repetition, attracting
attention, and so forth. The study investigates the sociolinguistic aspects of
codeswitching employed by YouTube’s Influencers in Iraq. The study is
quantitative and qualitative in nature. The problem that the study addresses
is that utilizing codeswitching by men and women differs, and this
difference tends to be due to varied functions and reasons. How these
functions and reasons affect the employment of codeswitching between
females and males YouTube’s influencers is another problem to be
addressed throughout. Therefore, the study attempts at showing the linguistic
and social aspects of codeswitching utilized by Iraqi female YouTube’s
influencers and male YouTube’s influencers. To achieve this aim, the study
hypothesizes that employing codeswitching differs between female and male
YouTube’s influencers due to the functions and reasons of codeswitching.
The data collected includes four Iraqi YouTube’s influencers , two of which
belong to male YouTube’s influencers and the other two to female
YouTube’s influencers. To carry out the sociolinguistic analysis of the data,
Poplack (1980) and Myers-Scotton’s (1993) models have been adopted. It is
found that intra-sentential CS is the most frequently used one, including
intra-word codeswitching. The frequently use of intra-word code switching
1s due to the interference between Arabic and English languages, and also
because the matrix language governs the embedded language. It is also

found that female YouTube’s influencers use code-switching more than



males. The current study concludes that the highest percentage of
codeswitching employed by YouTube’s influencers relies on their need to be
trendy or for prestige to show off, in addition to habitual practice. In general,
the common functions of codeswitchings’ users are their attempts to
persuade, attract their audience's attention and as a habitual use. All of the
hypotheses have been substantiated. Finally, the study has given some

recommendations and suggestions for further researches.
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