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Abstract

In the recent era, the trademark has occupied a high position in the
national and international commercial field, especially after the
development of modern means of communication, technology and means
of transportation. With all this tremendous progress that the world has
reached, merchants and brand owners have been able to promote their
products, goods, and services they provide, and they have also been able to
reach new markets without hardship compared to past eras, and this has led
to the emergence of huge quantities of similar products and goods, which
caused confusion to the consumer due to the similarity of these products
and goods, the role of the trademark emerged, by which it was possible to
distinguish products, goods or services with easiness and ease. However,
this development and prosperity in the marketing system that companies
follow in order to promote their products and make a profit by influencing
the purchase motives for the consumer has led to achieving a high
competitive advantage by employing funds to maintain quality and
continuous improvement, which guarantees good reputation, permanent
fame and distinguishing the product and service of the concerned person
from other competitors. In opposite to this development, the marketing
process was not devoid of the outcome of attacks on the mark in several
forms, such as imitation, forgery, taking the mark by force, selling and
displaying a product or service that is not identical to the original service,
or an improper, unauthorized or advertised product. All these attacks
negatively affect the consumer's rights to own a product or service bearing
a non-original trademark, which calls the statutory legislation, in order to
eliminate these attacks on the mark, to regulate laws protect the consumer
which give the consumer the right to defend the mark in public lawsuits
organized in consumer protection laws, represented by the lawsuit of Non-
matching, commitment to safety, information, and organized lawsuits in
the special organization of the trademark law, represented by the lawsuit
of unfair competition, which eliminates every assault on the trademark,
taking precautionary measures, and its right to claim compensation for
every harm that befalls that consumer as a result of those assaults. Statutory
legislation did not meet in giving the consumer the right to file civil
lawsuits to defend its right. It stressed the procedures for registering the
mark and the violations resulting from its objective conditions, and gave



the registrant the supervisory right over the registration of the mark. In the
event that it violates its required conditions, the consumer protection
authorities are given the supervisory right to defend the consumer’s rights
in every attack on the mark
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