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Abstract

This study focuses on identifying the role of digital marketing and its
impact on electronic retailing. The research problem revealed practical
difficulties faced by electronic retail stores, particularly in market expansion
resulting from the reduction of technological barriers. This is linked to
challenges in distinguishing offers and maintaining a competitive position,
as competition has intensified. The issue lies in the inability of stores to
differentiate their offers and expand their audience reach because they
provide their services and products only to those who visit their platforms.
Consequently, competition has become stronger.

To address these challenges, the study relied on designing a
questionnaire consisting of several items aimed at measuring the study
variables. The initial sample was distributed to a group of respondents
through which the necessary data were collected. A total of (192) valid
questionnaires were retrieved, representing electronic retail store customers
in the city of Mosul.

The data were analyzed using a set of statistical methods such as the
correlation coefficient, regression coefficient, analysis of variance, path
analysis model, and descriptive statistics to examine the nature of the
relationships among variables. The statistical analysis revealed the existence
of a significant correlation and impact relationship between the strength of
digital marketing in enhancing the customer experience in electronic
retailing. The results also showed that digital marketing helps improve the
user experience across clectronic platforms. The study found that these
platforms allow customers to access content through innovative and easy-to-
browse activities. Digital marketing also contributes to enhancing customer
satisfaction with electronic platforms by offering appropriate tools and
providing customers with the ability to innovate their offers and identify the
rapid responses needed to meet the market’s requirements, which strengthens
their competitive positioning.

After analyzing the respondents’ data, the study concluded that digital
platforms contribute significantly to improving customer experience by
increasing interaction and enhancing loyalty across various channels. This is
achieved by providing professional and attractive content and offering a
seamless customer journey through smooth and customized activities.
Digital marketing also supports competitiveness in the electronic market by
enabling stores to provide renewed, attractive offers in line with customers’
expectations and future demands.

In light of the results, the researcher recommends the need to improve
the customer browsing experience through electronic platforms and
continuously enhance performance to achieve high levels of accuracy.
Keywords: Digital transformation, E-business, Electronic retailing.
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This study focuses on identifying the role of digital marketing and its impact on electronic retailing.
The research problem revealed practical difficulties faced by electronic retail stores, particularly in
market expansion resulting from the reduction of technological barriers. This is linked to challenges
in distinguishing offers and maintaining a competitive position, as competition has intensified. The
issue lies in the inability of stores to differentiate their offers and expand their audience reach
because they provide their services and products only to those who visit their platforms.

.Consequently, competition has become stronger

To address these challenges, the study relied on designing a questionnaire consisting of several
items aimed at measuring the study variables. The initial sample was distributed to a group of
respondents through which the necessary data were collected. A total of (192) valid questionnaires

.were retrieved, representing electronic retail store customers in the city of Mosul

The data were analyzed using a set of statistical methods such as the correlation coefficient,
regression coefficient, analysis of variance, path analysis model, and descriptive statistics to
examine the nature of the relationships among variables. The statistical analysis revealed the
existence of a significant correlation and impact relationship between the strength of digital
marketing in enhancing the customer experience in electronic retailing. The results also showed
that digital marketing helps improve the user experience across electronic platforms. The study
found that these platforms allow customers to access content through innovative and easy-to-
browse activities. Digital marketing also contributes to enhancing customer satisfaction with
electronic platforms by offering appropriate tools and providing customers with the ability to
innovate their offers and identify the rapid responses needed to meet the market's requirements,
.which strengthens their competitive positioning

After analyzing the respondents' data, the study concluded that digital platforms contribute
significantly to improving customer experience by increasing interaction and enhancing loyalty
across various channels. This is achieved by providing professional and attractive content and
offering a seamless customer journey through smooth and customized activities. Digital marketing
also supports competitiveness in the electronic market by enabling stores to provide renewed,
.attractive offers in line with customers' expectations and future demands

In light of the results, the researcher recommends the need to improve the customer browsing
experience through electronic platforms and continuously enhance performance to achieve high
.levels of accuracy
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