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Abstract

The aim of the current study is to identify the factors affecting the intention
to adopt mobile payment using NFC technology in the city of Mosul, based
on the Unified Theory of Acceptance and Use of Technology (UTAUT3).
The descriptive analytical approach was adopted. A questionnaire was used
to collect data, and the sample was 469 citizens from the city of Mosul. The
questionnaire was designed using a five-point Likert scale. The
questionnaire was distributed electronically and on paper. The study used
several statistical methods to analyze the data, and used frequencies,
percentages, arithmetic means, and standard deviations. The study used
SPSS V.29 and AMOS V.26 programs. The study concluded that the
factors (expected performance, expected effort, social influence, facilitating
conditions, pleasure motive, personal innovation) affect the behavioral
intention to adopt mobile payment using NFC technology in the city of
Mosul. The most prominent conclusions showed that the results of the
study indicate that the factors (expected performance, expected effort,
social influence, facilitating conditions, pleasure motive, personal
innovation) contributed to the direct impact on the intention to adopt
mobile payment using NFC technology. NFC in Mosul city, which
confirms the importance of the factors mentioned as determinants for the
use of NFC mobile payment technology. The factor (price value) did not
affect the intention to adopt mobile payment using NFC technology.
Perhaps the reason is the lack of awareness of individuals about the prices
of various services. The study suggested taking care of the field of mobile
payment using NFC technology by providing infrastructure and expanding
the materials through which beneficiaries can be trained on how to use this
technology for electronic payment, including the indicators and measures
contained in this technology to motivate citizens to adopt the use of this
technology in mobile payment, in addition to conducting more studies to
define NFC mobile payment technology and its importance and study it
more broadly.

Keywords: NFC technology, mobile payment, UTAUT3, expected
performance, expected effort, social influence, facilitating conditions,
hedonic motive, price value, personal innovation.
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