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Abstract

The study aims to investigate the availability of the dimensions of ethical
leadership in a private higher education environment that enables
(researched private colleges) to achieve its strategic success, and the
problem of the study centered on several questions, the most important of
which is the extent of the relationship and impact between the dimensions
of moral leadership and strategic success in the researched colleges, and
applied The study is based on a sample of individuals working in its
colleges, as the questionnaire was used for the purpose of collecting data
from the respondents who numbered (300) individuals, and for the
purpose of reaching the opinions of the respondents regarding the
questionnaire paragraphs, a number was used The statistical means of
data processing, including: the mean, standard deviation, simple linear
correlation coefficient person)), regression line equation, and the Alpha
Cronbach test to measure the accuracy of the questionnaire paragraphs
and to ensure the stability of the measuring instrument, the study reached
a set of conclusions from them that verify the moral impact of moral
leadership In strategic success, this in turn indicates the importance of the
influential role of adopting and adopting leadership with its ethical
approach based on dealing with justice and integrity with individuals
working in all organizational aspects through achieving a just division of
power, and clarifying the roles of each individual in the organization, and
understanding [ hope for ethical principles and formulate a moral
orientation for all the activities and functions of the organization, and try
to push and motivate individuals to work with enthusiasm in order to
achieve the goals at high levels, and to achieve the organization to remain
in the competitive field and growth through expanding the market share,
increasing the number of departments and specializations in the
researched universities, and adapting to all Environmental conditions and
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developments in an effective and continuous way, the study concluded
with a set of recommendations, the most important of which was the
availability of ethical leadership in its dimensions and its manifestation to
maximize the added value that is reflected on its strategic success and
support this through its ability to survive and adapt in a severe
environment The competition and the necessity of employing the
departments of the researched faculties dimensions of ethical leadership
(integrity, ethical orientation, division of authority, justice, the leader’s
motives to accomplish the work, clarifying roles) with an integrative view
more than activating them individually in enhancing the chances of their
strategic success and making more developments in these dimensions to
affect Her chances of success.

Key words: ethical leadership, dimensions of ethical leadership,

strategic success.
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