Juaol) dxola
Jkaiidly d,ladl dnlS

o
-

1 AN St il b1 il
ko bl (0 e 51y el ]2
Olatell (i ($3199 el Wl i (o ot

S uald] ik ey e 0 ]

bty bl
Jhess] 13

] il
g e gl el | et J 52 M
P YA o 1£$.




kil |

Aol o anlSaily Sl o SV AN gl o Al Aaball jsae 5
Sl (gl Lajla) 8 Al i ), Ulase Lgasy Al 28 IS5l 3 o0l
) Lyl e Lad Tadins Tyoria ddass (2Ll dlobdly Miise Toiia 4ty
Adyrall Dlie) ilaglaally ALl ealanls Sicia (pSall ,alily bl ¥ cldde Hlad)
e L L) e pad Le pebadl oy, salll dlslud) 6 (ABlaa)s 4ol
b oabad ANV cakall gy A LY ABle daub Lo gl Jiay gy J3bes
045 sl Ao liall AN 3 (ol sl

Sl Gy DY) Ak gy peal il 2 3sal by 5 eodhel Jsleall e 4ladls
s Ofignsal (G e gl Slanl mig S el delad) 3 (salad A1)
Aahall Lol (Al duejally deaiyll Glucaydll agary (Aa S Gl plainl ©v)
Clibll Galasy) ullal) (e degana aladiuls Bgaal GIGE) 6 ljlad) e A
35ns oo bl Slaay) ddatll 2505 o laal o clalinad) e degena il
Ll sl B (aladl AV Sl (o dnge Lsina AN 3 il Ll e

Gla el e desane wad &, duhdl gl clag ) clabmay] e llacly
e palal g Ul 8 Loy ISl 5alinn) gl (o cddlall udall ¢ ginsal danasial
GaanlSY) ciledaiall (36K off Lul<aly (g2l @gludly cpall sl ) igadly lad )l
Clabiidll @l @lyf ey dnale Chaifay Cloxi das @y F Doy ilaalall Lgiag
Shiiticee Gfinlll da ad) Cladall (e desane (e S, aualsall 238 (e B2l



Abstract

The focus of the present study is an attempt to demonstrate the
relationship and impact between empowerment and its impact on the
entrepreneur behavior of the companies under study as its field. The study
adopted the theory of empowerment as an independent variable and
entrepreneur behavior as a variable. (Knowledge sharing, knowledge
acquisition, freedom and independence) in entrepreneur behavior. Based
on the above, the study seeks to answer a major questions which is its
problem ( What is the nature of the correlation and impact relationship
between empowerment in terms of its dimensions in the entreprencur
behavior in the industrial companies surveyed)

In order to answer the questions, a default model has been
constructed that illustrates the nature of the relationship between
empowerment (in terms of its dimensions) in entrepreneur behavior, the
questionnaire was distributed to the two companies in question by ( 50
form per company ) , and the main hypotheses and sub-hypotheses
adopted by the study which were tested using a set of statistical methods
of collected surveyed companies by which most :important conclusions
has point ( The results of the statistical analysis showed a link and a
significant adequate significantempowerment relationship between the
empowerment (in terms of its dimensions) in the entrepreneur behavior )
Based on the findings of the study, a set of proposals were presented in
line with these conclusions it is important to make private companies |,
particularly in the private sector of studies and research that have
eradicate the leadership and behavior and possibility and including
university in a convening conference seminars and conferences and
inviting the departments of those organizations to take advantage of these

topics , as well as a set of studies proposed for future researchers.
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