Joasall Al

ALai@yl g 3l 4,

dainll J pane (@ gui (B 48 guill Cilpaaill a8 g (apalin
leiallea il
Aaiall Jpemnn dgun 5 Lo G dfie ol Y diedid Gl
ol 2o Alailas

< il
2oLl 3t

Qs A s JLs sl

+2024 _a 1446



ua.‘il.u“
el god Bualee of e ¢ Ball b AN e Faludl) Luadl 5uY) Jualaal) e daiall a3
(3 ) Y s ol 3l Allad e 558 ) cilpanill e el 4al
I @ g Al s Bysad 4al g S bl ¢ gl aglus ) Aol b3 Ches
u&.‘uﬂ\ 8&)\5 caﬁ;&}/b Lﬂlﬁdﬂ‘ onSA:(”;J\ ca..w\‘)d.“ aﬁ.@.‘ L;a\.l:.m.“j Lf,)-k-‘j\ J&Zﬁ\dﬂ&.ﬁ
Lﬁl_.ww\ J\Jﬁ_m\ e.l.cj cdae Ll 2_.33;:\.“ :\T\.JJJ\} :\:\.A:l}mﬂ\ cleadldl LJMJ c@.jﬂ\ L):‘A\}Gj\j
o) < T oSy A a1 J3latill 3 B Ly i) <l eV 5 ¢ ApeUaill 5 4,0
hi A g e dhaial) g 4a) g A A gl cilasall Cale s ga s Allal) D)l A
A dailas 8 O ) i dgn ey cpall 23k g 8 [ sl 5 el Aalell AS AN 3 Cplalal)
¢ Lgialles il aleg € gl ~Dla
LY Jlwgl w22 aladiuly b jlasl 8 Sl Glus il e de ganse dde iati Las
e BLauy) 5Ll a5 nlll Al clilad) aaad L ) 31208 LLAWL G Eua iyl
(169)d—laill AsIlall el jlaiul) el s cosaadl 5 lail ol #3a g 53 A O sl ) 3N
a\JLd_JX\ LiulSj U:’.J\ Cj.;a MBA@U&GJ‘_)AJ\&QLMMY\ 'E_)La'j.».n\ @J}S e'.a'j c'é_)l.«'.'\..w\
(353 )ddaill Aslliall
L@Aiélﬂﬂ\wkwéjb\‘)ﬂ\ﬂmﬂ}c
oo dhinll Joane Gygud 4al g ) A gl cloaill aniilly Cua gl FE @ ekl -1
Aalal) A58 Lganli A0 sacluall 4gaill And)s 48 el cleadll Comia Giguall hai deag
uﬂﬂ\c}mt)ﬁ/u}\ﬂ\ﬁjbﬂ
oo dhinll Jsane Gygud dal g ) A guil) clpoaill Gaddilly Cuagl ml @ ekl -2
&b Ja S A el clegledll A Lo ladll SN cilulpad) il aae cplalall jlas dga g

ol ange JS G QLI oSl aoall llAS s Aaindl Jpians ygul (e sads awse JS
Gl 5 2 UEY) le 3lanay

Gy cnla il e Ao gane Aul ) Caed Al gl ciliag ) gl e lalel
D lgaal CuilSy LALELY) o3 ae danasie dalles

—n



Jganall o 48 gusll ileaSll J8 Dl ppal) s g5 [ el 5 lal Aalal) 48,80 e ]
OAD A daugll daiall Jgeane SuY Lo Cgn Sleesay Olghle (L) DA e
Lnsee gl Ll Gooh o Al Gl D) Glaesey il ghlall e 2350 Jilinl
S (S imla) (SU) iy S oSl Gl a1 ) aBlal dsaee o) 5 S5 58 il o g B
A puan Ay g il 2l

pabust ¢ 8 O lalaall o g 3l £ L) cpall #Da g 58 [ sl 5 lacl Aalal) 4580 e sy 2
el seana (3 gu oL e ) Jall SN Qi Ja) (g J geanadll

Ahiall



Summary:

wheat is considered one of the basic strategic crops for food security in Iraq,
but its marketing process faces many challenges that affect the effectiveness
and efficiency of access to markets. This study sought to shed light on the
challenges facing wheat marketing, which led to the formation of the
theoretical and field framework for this study, which represents these
challenges in productivity, high costs and marketing margins, weak marketing
services and supporting infrastructure, instability of macro and sectoral
policies, and environmental considerations. From the above, the main question
that can form the basis for the problem of the current study is: What are the
marketing challenges facing wheat marketers from the point of view of
employees in the General Company for Grain Trade / Salah al-Din Branch and
from the point of view of marketers in Salah al-Din Governorate? And what
are the mechanisms for addressing them? Which resulted in a set of hypotheses
that were tested using a number of statistical methods for data, as they were
collected by questionnaire as a main tool for collecting data. The researcher
distributed the questionnaire form to the individuals surveyed in the Salah al-
Din branch for grain trade, and the valid forms for analysis were (169) forms.
The questionnaire form was distributed to farmers in Salah al-Din Governorate,
and the valid forms for analysis were (353). The study reached a set of results,
the most important of which are:

1-The results of the description and diagnosis of the marketing challenges
facing the marketing of wheat crops from the marketers' point of view showed
the weakness of marketing services and the supporting infrastructure provided
by the General Company for Grain Trade / Salah al-Din branch.

2-The results of the description and diagnosis of the marketing challenges
facing the marketing of wheat crops from the point of view of workers showed
the instability of overall and sectoral policies as a result of government
instructions that are amended every season regarding the marketing of wheat
crops, as well as the fluctuating government support between each season for
production and marketing requirements. Based on the results of the study, the
study presented a set of proposals and treatment mechanisms consistent with
these conclusions, the most important of which were:

1-The General Company for Grain Trade / Salah al-Din Branch should
receive all marketed quantities of the crop by establishing silos and modern
grain complexes to receive the wheat crop to expand storage capacity and
reduce the pressure on the silos and current grain receiving



University of Mosul
College of Administration & Economics

Diagnosing the reality of the marketing challenges in
marketing the wheat crop and the mechanisms for
dealing with it
An exploratory study of the opinions of a sample of wheat

crop workers and marketers In Saladin Governorate

Master Thesis

In Marketing Management

Ferman Rakan Khalaf Ahmed

Supervised by

Assist. professor

Dr. Layla Garallah khalil

1446 A.H. 2024A.D.



