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Abstract

This study takes Credence benchmarking behavior, in electronic
commerce development by try to produce a theoretical frame about study
variables, that body in (e-commerce and benchmarking, and websites).

This study applies on some companies websites, working in drugs industy
(Hokamaa, Neniva) for drugs, and we compared with on the company
called (Canda Pharmacy) as benchmarking company.

The study seek to test the main theory, that mention's to possibilities to
Credence benchmarking approach, to acheaving which represented goal's
toward developing websites for selected companies, that involved with e-
commerce Built on we answer the following questions:

* How effective is e-commerce, pharmaceutical companies researched?
* What is the contribution of comparative reference and to highlight the
strengths and weaknesses of the websites of pharmaceutical companies?
* To what extent the possibility of applying the method of benchmarking
in the design of e-commerce sites and developed?

And by describing the variables of the study, diagnosis, and it is
obligatory to study a set of results including:

V. Absence companies lack of sites for e-commerce form and content of
scientific applied only in the context of limited (non-interactive e-
commerce)

2. Do not resort management websites for companies absence to make a
comparison of reference sites with other companies, whether Arab or
international.

Based on the findings of the study the researcher has developed a set of
proposals was the most important:

Both companies should absence a comparison reference to their positions
with a global electronic or Arab in order to benefit from the features of
those sites and try to apply in their positions so as to enhance the role of
e-commerce.
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