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Abstract

The problem of the study is to study the extent to which the quality
of tourism services provided by Hammam Al-Alil Resort in Nineveh affects
customer attraction, by analyzing the application of the British Tourism
Institute standards in providing these services, as the British Tourism
Institute is considered a global reference in determining quality standards in
the tourism sector, and these standards are a major factor in attracting tourists
and achieving customer satisfaction. The research seeks to achieve
objectives to explore the relationship between the quality of tourism services
and customer loyalty to the resort, meaning that the study will examine the
extent to which service quality affects customers’ continued visits to the
resort or their recommendation of it to others, and determine the relationship
of association and moral impact achieved by tourism service quality
standards in achieving customer attraction for visitors to Hammam Al-Alil
Resort in Nineveh. This study provides an important academic contribution
in the field of tourism service quality by shedding light on the application of
the British Tourism Institute standards, as this study contributes to
understanding how global standards can affect the quality of tourism services
in local contexts, as the study provides a theoretical framework for
understanding the relationship between service quality and customer
attraction, as it is possible through theoretical results to understand how
service quality affects tourism attraction in the studied area. The descriptive
analytical approach was adopted, and the field aspect of the study was based
on a case study of the Hammam Al-Alil tourist resort. The main question is:
How does the quality of tourism services provided at the Hammam Al-Alil
resort in Nineveh according to the standards of the British Tourism Institute
affect customer attraction? The study adds a field analysis of a local tourism
environment, including understanding the impact of service quality on
customer attraction in the Nineveh region. This fills a large gap in the local
tourism literature, as this topic has not been sufficiently highlighted in the
Iragi or Arab contexts.
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