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Abstract ﬂ

Abstract
The Study Attempts To Test The Role Of Entrepreneurial Marketing's

Dimensions To Achieve Quick Response Manufacturing A Field Study In A
Sample Of Prosthetic Limbs Industry Centers. In Its Conceptual Framework, The
Study Adopted The Dimensions Of Entrepreneurial Marketing As Independent
Variable And The Quick Response Manufacturing As Dependent Variable.
Henceforth, The Study Problem Was Determined By Questions Including An
Epistemological And Theoretical Philosophy And Statistical Process As Follows:
— To Which Extent Does The Sample Applied The Principles Of Quick
Response Manufacturing?

— Can Adopting The Dimensions Of The Entrepreneurial Marketing To
Activate These Principles?

— |Is There Reflected About Success In Entrepreneurial Marketing Application
To Enhance The Principles Of Quick Response Manufacturing?

After Crystallization Of The Conceptual Framework And Reviewing Of The
Related Foregoing Research Efforts, Hypothetical Model Was Designed To
Reflect The Nature Of The Correlations And Impact Between The Variables
Based On A Number Of Main And Sub Hypotheses That Were Tested In A
Sample Of Prosthetic Limbs Industry Centers In Erbil And Dohuk. In Order To
Achieve A Deeper Understanding Of This Impact, The Researcher Has Adopted
A Field Study Approach By The Adoption Of A Set Of Tools In Collecting Data
Represented By Personal Interviews And Field Visits As Well As The
Questionnaire Form.

The Study Concluded A Set Of Conclusions Including The Following:

1. The Results Of The Exploratory Study Show That The Overall Rate Of
Awareness Among The Respondents In The Sample Towards The Variables
Was Good And Positive, Which Confirms That The Respondents Are
Concerned With The Dimensions Of The Entrepreneurial Marketing In Order

To Achieve Quick Response Manufacturing In The Investigated Centers.
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2. The Study Found A Significant Correlation And Impact Between The

Dimensions Of The Entrepreneurial Marketing And Quick Response

Manufacturing In The Investigated Centers.
Based On The Findings Of The Study, The Researcher Set A Number Of

Recommendations Consistent With These Conclusions, As Follows:

1. Increase The Awareness Of Managers In The Investigated Centers
Concerning Ideas In The Areas Of Dimensions Of Entrepreneurial
Marketing And The Quick Response Manufacturing And Instilling These
Ideas Among Managers And Workers Since The Contribution Of These
Ideas To The Centers' Ability To Achieve Greater Mental Place For The
Beneficiaries.

2. Increase The Attention Of Management Of The Investigated Centers To
Deepen The View For Managers And Employees About The Concept And
The Dimensions Of Entrepreneurial Marketing, As Well As The Concept
And Principles Of Quick Response Manufacturing System In Order To
Ensure Continuity Of The Investigated Centers To Ensure Speed And
Quality In The Implementation Of The Requests.

Key Words: Quick Response Manufacturing, Dimensions Of Entrepreneurial

Marketing
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