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Abstract

The study seeks to clarify the role of green supply chain
management in enhancing marketing capabilities in the respondent
organization, and addresses a major issue that lies in the weak marketing
capabilities that the respondent organization possesses through green
supply chain management, and the issue was represented through the
questions of the correlation and influence relationship between green
supply chain management as an independent variable in enhancing
marketing capabilities as a dependent variable, and the descriptive
analytical method was used, Based on the issue of the study, a number of
hypotheses were formulated, most notably that there are no significant
correlation and impact relationships between green supply chain
management and marketing capabilities in their dimensions, according to
the practical and statistical results in the applied aspect of the study, and
to reach the desired results, a questionnaire was designed and distributed
to a sample of individuals working in Badush Cement Factory /
Expansion in Ninewa Governorate, and the sample was purposive (119)
questionnaires, A number of statistical tools were used to access
frequencies, percentages, arithmetic means, standard deviations, and to
extract the overall average for each dimension of the two study variables
using statistical software (SPSS.VER 27) «In addition to extracting the
values of correlation and influence coefficients to test the validity of the
hypotheses. The study found that there is a significant correlation
between green supply chain management and marketing capabilities; it
was found that green supply chain management and its combined
dimensions contribute significantly to enhancing the marketing
capabilities of the respondent organization, which helps it improve its
position in the market, meet customer needs, and increase its
competitiveness.
Keywords: Green Supply Chain Management, Marketing Capabilities,
Badoush Cement Factory/Expansion
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