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Abstract

This study aims to analyze the impact of magnetic marketing tools on customer
delight through an exploratory survey of a sample of customers in the retail sector in
the city of Mosul. The study focused on five main tools: engaging content, social
media, promotional offers, public relations, and guarantees.

The study stemmed from a ficld problem represented by the absence of many magnetic
marketing tools used by retail sectors in Mosul, and the continued reliance on
traditional methods in marketing and promoting their products within a competitive
marketing environment. The importance of the study lies in directing the attention of
customers and retail sectors to the significance of magnetic marketing tools as modern
methods that can contribute to attracting and retaining customers.

The study adopted the descriptive-analytical approach in both theoretical and
practical frameworks, and relied on a questionnaire to collect data from a sample of
customers across five major retail centers in Mosul (Golden Mall, Moda Mall, 1:10
Mall, Today Mall, and Ishtar Mall).

Data were analyzed using SPSS (version 27) for descriptive statistics such as means
and frequencies, and AMOS (version 24) for analyzing structural equation models
(SEM) to examine the causal relationships between magnetic marketing tools and the
variable of customer delight.

The results revealed variation in the extent of using magnetic marketing tools among
retail sectors. Moreover, engaging content, social media, promotional offers, public
relations, and guarantees were found to play a significant role in enhancing customer
delight.

Based on these findings, the study reached several conclusions and presented
recommendations that could contribute to advancing the current research and opening

avenues for future studies.
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ABSTRACT

This study aims to analyze the impact of magnetic marketing tools on customer
delight through an exploratory survey of a sample of customers in the retail sector in
the city of Mosul. The study focused on five main tools: engaging content, social
media, promotional offers, public relations, and guarantees.

The study stemmed from a field problem represented by the absence of many
magnetic marketing tools used by retail sectors in Mosul, and the continued reliance
on traditional methods in marketing and promoting their products within a
competitive marketing environment. The importance of the study lies in directing
the attention of customers and retail sectors to the significance of magnetic marketing
tools as modern methods that can contribute to attracting and retaining customers.

The study adopted the descriptive-analytical approach in both theoretical and
practical frameworks, and relied on a questionnaire to collect data from a sample of
customers across five major retail centers in Mosul (Golden Mall, Moda Mall, 1:10
Mall, Today Mall, and Ishtar Mall).

Data were analyzed using SPSS (version 27) for descriptive statistics such as means
and frequencies, and AMOS (version 24) for analyzing structural equation models
(SEM) to examine the causal relationships between magnetic marketing tools and the
variable of customer delight.

The results revealed variation in the extent of using magnetic marketing tools
among retail sectors. Moreover, engaging content, social media, promotional offers,
public relations, and guarantees were found to play a significant role in enhancing
customer delight.

Based on these findings, the study reached several conclusions and presented
recommendations that could contribute to advancing the current research and opening

avenues for future studies.
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