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Abstract

In order to determine the Dimensions of the communication service
quality in the Asiacell and Korek branches in Mosul from the customer's
point of view, the study adopted several functional dimensions, namely:
tangibility, reliability, responsiveness, safety and empathy) and other
technical (network quality and communication quality and network
coverage and SMS service) Theory of the dimensions of the quality of
communication service The study adopted to achieve this on a set of basic
assumptions and subsections of the availability of these dimensions in the
two companies under study, and generally the problem of the study in an
attempt to answer a set of questions about what dimensions Functional and
technical quality of telecommunications service? How closely are the two
companies under study with these dimensions from the customer's point of
view? Is there a difference between the two companies in their
compatibility with the dimensions of the quality of the telecommunications
service? Where are the efforts of the two companies directed towards the
most compatible dimensions?

To answer these questions, the questionnaire was adopted as a main tool in
collecting field data for the study. The researcher with the staff of korek
Telecom Company conducted the interviews. Asiacell's approval was
obtained for the questionnaire used by the researcher. The questionnaire
was distributed to a sample of the customers of the two companies under
study In the light of the analysis of the study data and test hypotheses. A
number of conclusions were reached, notably:

e The two companies under study have indicators of customer
satisfaction with the quality of services provided by them.

e According to the answers of the sample customers the two companies
have not achieved The sub-components of network quality .

In order to promote the status of the two companies under study, a number of
proposals were formulated, including:

*The two companies should continually improve their services and explore

their customers' opinions about the new services that the company will
launch and how they fit the customer's needs and needs and demonstrate
the seriousness of their commitment to promises to customers to improve
the service.



Increase the towers that provide 3G technology and also keep abreast of
the development in the world where towers become available Internet
service with 4G technology.

*The two companies under study with specialized companies to conduct
maintenance operations as quickly as possible in the event of a defect in
the towers or a complaint by the user about the level of decline in the
network.

This study opens new horizons to several studies on the quality of
telecommunication service, including measurement of the quality of
service provided by telecommunications companies from the point of view
of the management of the company, the extent of employee satisfaction
and its impact on the quality of service provided by telecommunications
companies.
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