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Linguistic Landscape Study of Shop Signs
in Kirkuk, Iraq
Abstract
Saif Mohammed Ali Abid Prof. Ziyad Fadhil Himood
The linguistic landscape is the part of the public space that can be seen and read,
and it is a place where language and social relationships intersect and where
different languages and scripts may be present.

This study highlights the role of shop signs in reflecting Kirkuk's rich
ethnolinguistic identity while catering to the practicalities of attracting customers
for a diverse urban environment.

This study explores the interplay between language choice, cultural identity, and
commercial practicality in Kirkuk, Iraq, by examining shop signs. An eclectic
model combining frameworks by Scollon & Scollon (2003) and Reh (2004) is used
to analyse both linguistic aspects (code preference) and visual elements (sign
characteristics) of shop signs. The study aims to identify the dominant languages
and code-switching patterns used on shop signs, understand how shop owners
strategically employ language and visuals to engage with diverse audiences and
explore how shop signs reflect and potentially influence social linguistics within
Kirkuk's complex social fabric.

To achieve these aims, it has been hypothesised that there is a significant
difference in the distribution of languages and multilingual sign types across the
three main streets in Kirkuk, reflecting the varying sociolinguistic makeup of these
neighbourhoods. Additionally, shop owner motivations (target audience, Brand
influence, cultural identity) significantly influence the choice of language and
multilingual sign type, potentially revealing power dynamics at play.

Data is collected from 559 shop signs across three main streets: Baghdad Street,
Al-Muhafadha Street, and Al-Jumhuriya Street. Also, two questionnaires are
conducted, one for the shop owners and another for the customers, to help compare

and analyse the quantifiable data consistently.




Interviews with (33) shop owners and (75) customers provided insights into
motivations for language choices and customer preferences, as well as assessing the
validity of the study.

The findings reveal a complex linguistic landscape: Monolingual dominance:
Arabic is the most frequently used language for monolingual signs, particularly on
Baghdad Street. English is also present, especially on Al-Muhafadha Street and Al-
Jumhuriya Street. Kurdish and Turkish are rarely used alone. A significant portion
of signs are multilingual, with Arabic-English combinations dominating all streets.

Kurdish and Turkish appear less frequently in these combinations and
variations by street: AL-Jumhuriya Street has the highest percentage of multilingual
signs, suggesting a more diverse clientele. Baghdad Street has a higher proportion
of monolingual Arabic signs, while Al-Muhafadha Street shows a near-equal split
between Arabic and English monolingual signs.

The dominance of Arabic and the growing presence of English, alongside the
limited use of Kurdish and Turkish, allows further investigation into the social and

historical factors.
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