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Abstract

The advent of e-commerce has represented a quantum shift in e-business,
creating many important models for commerce. After the advent of Web
technology 2, its development and the spread of social networking sites, which
have attracted hundreds of millions, even billions of people, Technologies
with e-commerce systems, the so-called social trade, which began to spread
widely and began to pay attention to it by companies and beneficiaries alike.

The current study aims to test the relationship between the factors of
adoption and use of social trade technology and the behavioral intention to
use them to determine their significance and by basing on TAM model. The
exploratory approach was used and the questionnaire list was used as a
research tool.

The first chapter focused on reviewing the previous studies and explaining
the methodology of the current study in detail, and in the second chapter,
explain the electronic commerce and social networks and some applications
and models ranked them. In the third chapter was focused on the concept of
social trade and its importance and applications and implementation
requirements in detail, He took care of the field side of the study and analyzed
the results of the questionnaire list.

The study concluded that there 1s a clear effect on the factors of adoption
of social trade systems according to the TAM model on the behavioral
intention of the beneficiaries to use the social trading systems and the presence
of interest by the sample concerned with the factors affecting the technology
of social trade according to the TAM acceptance model. And to benefit from
social networks for the purpose of building simple social trading systems.
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