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“The Effect of the Museums’ Exhibition Halls Characteristics
upon Stimulating Visitors Behavior”
Museums of Qatar State as a Case Study

Abstract

The phenomenon of stimulation in the buildings of museums is the
mechanism by which the visitors can understand and comprehend
the internal display environment through a series of physical and
psychological activities which starts with capture, behavior, and
ends with emotional, cognitive response. The process of stimulation
is an internally linked series rather than being a separate
phenomenon whose useful results such as learning can only occur
when the stimulation makes progress from the capture stage to the
engage one. Therefore, understanding this phenomenon is related to
the studying of social, personal, and physical norms concerning
visitors and the surrounding environment.

To find out the effect of the internal physical environment of
the Exhibition halls which consist of the display containers
represented by the surrounding surfaces, Finite space, and display
content of exhibits, the characteristics of each one had to be studied
to know their impact in the different stages of stimulation. It was
also necessary to study the relationship between the container and
the content of the display in order to determine the impact and
classify the Exhibition spaces as well as selecting the appropriate
samples for the study.

The relationship between the behavioral stimulation represented
by (space use patterns by visitors’ movement and stopping to view
the exhibits) and the exhibition halls characteristics represented by
(Spatial characteristics of display container and content) is a
phenomenon that didn’t have a great deal of studying despite its
role in making the museum experience successful. Accordingly, the
research aimed at shedding light on the nature of this relationship
through studying a group of neutral Exhibition spaces for the
display containers with their contents along with their different
spatial organization among a group of international museums in the
State of Qatar within an interactive approach based on the actual
analysis of the visitor behavior by observation and tracking in



addition to carrying out syntactical analysis for the Exhibition halls
in the selected samples. Besides, the study hasn't ignored the
content part which comprises exhibits and its organization method,
which works side by side with spatial organization of the display
containers in stimulating the museum visitor.

The results of the practical study showed that the matching
between the display container and island display content in the spatial
organization raises the learning opportunity and going deeply into the
display content as well as stimulating the interaction of visitors
through focusing on exhibits on one hand, the stimulation, on the
other hand, towards wall display content increases as much as this
matching decreases. Furthermore, the results revealed that the spaces
which are more neutral in its spatial organization are the most
stimulating to the museum visitor in interaction with the wall display
content.
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