
2019-2020
/

________________________________________________

14422021



 

  
    

      
 

  
   .

  

  

 

  
            

  1990  -  2020  
  

    2020  
.   

    
      

2020      
    

9



  

 465
 

50810.455/34357.478/
207.661/  

    
332373.795252372.081192372.034/

 
113858.55058714.87954788.688/
    

163606.43685578.17641912.290/
13237.951/

    786802.320
/ 

82284.229/144750.932/  1556.369/

446621.288366621.288306621.289
/

  185182.594130043.564
126112.735/

    201154.035
123125.74979479.722/

  27638.414/  
  929484.145/

238071.906/
46.30754.919  

  528623
  

    
 



Summary 
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Summary

Wheat is considered one of the strategic crops of the country as it achieves 

food and economic security because it is the main food crop for all the peoples 

around the world. Working on increasing the production of this crop contributes 

to cover one of the most important requirements of the ration card of the local 

production in Iraq. It regarded as the backbone of daily food of the Iraqi people 

through the production of bread and pastry. Wheat contributes to increasing the 

added value of the agricultural sector. Moreover, this study followed a 

comprehensive practical methodology of the value chain for wheat crop in Iraq.  

The problem of the study confirmed that the value chains have Low 

performance efficiency due to a number of problems. In addition, wheat crop 

has an oscillation in output and productivity. The current research aims to draw 

the value chain map of wheat, calculate the costs and profits, the added value 

and some of the related indicators, and detect the problems and challenges 

encountered in each chain of this crop value series.  

This study relied on the hypothesis that the wheat crop value chain 

Analysis in Nineveh province is in inefficient uses of available resources. The 

uses should benefit in rewarding, competitive way, on word wide scale. Also, 

value chains have problems and limitations. 

The study comprised four chapters. Chapter one dealt with the 

introduction of the research, the chapter included two sections; the first dealt 

with the theoretical aspect of the value chain and the theories related to it, the 

added value and its economic standards. The Section two reviewed the previous 

studies and researches. On the other hand, chapter three included three sections. 

The first one investigated the importance of wheat as food in addition to its 

economic importance. It also clarifies the production, the quantities consumed 

of this crop, the average share per-capita on the country's level and Nineveh 

governorate for the period (1990-2020) and the local prices and the border 

prices for the crop for the same period. 
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On the other hand, the section two dealt with the value chain map of wheat 

in Nineveh for 2020. Section three tackled the economic and social 

characteristics of the study sample. While chapter four, which included three 

sections, dealt with studying and analyzing the wheat value chain in Nineveh. 

The first section of chapter four studied the primary supply chain of wheat 

production requirements (seeds, fertilizers and pesticides). while, section two 

dealt with the production chain of wheat farmers in Nineveh for the production 

season (2020), while section three tackled the marketing to the (silos, yards and 

the local merchants) and the manufacturing chain (mills and bakeries) and 

finally the consumption chain. Nine models of questionnaire forms are 

designed and distributed randomly to the actors within the value chain in 

Nineveh to get the data from its primary sources. The number of the 

questionnaire forms distributed was (456) forms that cover all the value chain 

details concerning wheat crop.  

The study reached several findings, most important of which are: the 

primary supply (seeds, fertilizers and pesticides) achieved an average profit of 

(50810.455) dinar/ton, (34357.478) dinar/ton and ( 166.720 ) dinar/letter, 

respectively. As for the production ring, it achieved an average profit for each 

ton in the case of direct marketing to the silos and yards for (first grade, second 

grade and third grade) (332373.795, 2.08172352  and 192372.034) dinar/ton 

respectively, but the average profit per ton in the case of marketing to the local 

merchants, the average profit per ton for (first grade, second grade and third 

grade) were (113858.550, 58714.879, 54788.688) dinar/ton respectively. As for 

the marketing ring of the local merchants to the silos and yards, it achieved an 

average profit per ton for (first grade, second grade and third grade) with the 

values (163606.436, 85578.176 and 41912.290) dinar/ton, respectively. On the 

other hand, the manufacturing ring (mills) achieved the least average profit per 

ton ( 951.37132 ) dinar/ton, while the manufacturing ring (bakeries) achieved 

the highest average profit per ton (786802.320) dinar/ton. 
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The average total added value of the supply ring of production 

requirements (seeds, fertilizers and pesticides) was (82284.229 )dinar/ton, 

( 932.014475 ) dinar/ton and (1556.369) dinar/liter, respectively. The average 

total added value of the production marketed to the silos and yards (first grade, 

second grade and third grade) achieved the values (446621.288, 366621.288 

and 306621.289) dinar/ton, respectively. While the total added value of the 

sample of the production marketed to the local merchants (first grade, second 

grade and third grade) achieved the values (185182.594, 130043.564 and 

126112.735) dinar/ton, respectively.  As for the marketing ring (the local 

merchants) to the silos and yards, The average total added value for (first grade, 

second grade and third grade) were (201154.034, 123125.749 and 79479.722) 

dinars per ton, respectively. The manufacturing ring (mills), achieved the least 

added value ( 414.82763 ) dinar/ton, but the value of the ring of manufacturing 

(bakeries) was (929484.145) dinar/ton. The absolute marketing margin of the 

crop was (238071.906) dinar/ton, and the relative marketing margin was 

( 46.307 % ). Moreover, the marketing efficiency of the crop was ( 91954.   % ), 

and the value chain for wheat achieved permanent and temporary job 

opportunities with a value of (528 and 623) laborers respectively. 

Based on the results of this study, it is recommended to remove the 

obstacles and challenges that encounter each of the chainrings for wheat and it 

is important to promote efficiency and, consequently, increase the profit and 

added value.  
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