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Abstract

This currently study pursuit to focus on the direction of taking advantage
of international web services in the field of E-advertising and ways of
developing it. depending on groups of programs languages ,and publish
on website where customers can access easily from anywhere to it, in
addition to that the study focus on the developing systems and improving
the contents of the advertising at the time of publish it, the study have
taken the internet and computer-center in the university as its main
subject study to design a website on a purpose that the students and
researchers could benefit from E advertising on the website, as a
conclusion a website had been designed for the university internet and
computer-center and published anew group of E-advertisings on it
concerned with services which the center offers to its customers
(students, researchers ......etc.). in addition to the date and the mechanism
of delivering the advertising through the E-mail.

This study is in its theoretical and practical frame had come to group of
recommendations and conclusions whom we will notice further:

Conclusions:

1- The study shows the administration's internet and computer—center
concern on adopting a suggested model of the website and start with it
after having the authority approvals.

2- Advertising process at internet and computer—center rely on using an
old fashions ways like posters instead of using the modern ways (E-
advertising on websites).

Recommendations:

1- start establishing integral websites management to manage all the
operation of E-advertising, and handling to do many duties to operate the
project under status of the center policy, and to do an arrangement to
record all trainees and all there attachment and to deliver the specific
information and to prepare graduation certification of the course.

2- Start to apply simple websites and easy for use to guarantee to success
at the first time during execute the operation, to achieve an expansion by
rely on global concept of websites as soon as possible and concentrate on
what we have fitting there nature learning on internet and other
communications technic.
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