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Abstract

The study aimed to identify the role of innovative marketing impact
with its dimensions represented by (product innovation, price innovation,
distribution innovation, and promotion innovation) in enhancing the
elements of smart manufacturing represented by its dimensions (data,
materials, predictive engineering, manufacturing technology and
operations, and sustainability). The field of study is represented by Kronje
Company for soft drinks, healthy water, juices, dairy products, and energy
drinks limited. The study was applied to a sample of (165) respondents
from individuals working in the field under study. The study relied on the
descriptive analytical approach, using a questionnaire as the primary tool
for collecting field-related data. Personal interviews were also conducted.
The primary and secondary variables were described, and the relationships
of influence and differences between them were analyzed to answer
questions related to the study problem and achieve the objective objectives.
To process the data and information, several statistical methods were used
(frequencies, percentages, arithmetic means, standard deviations, and
confirmatory factor analysis). The statistical software (SPSS v26) was used
to test and verify the study's hypotheses. Based on the results of the
statistical analysis, the study reached several conclusions, the most
important of which is the significant impact of innovative marketing on the
elements of smart manufacturing at both the macro and micro levels. In
light of the study's findings, a number of recommendations were made, the
most important of which was the need for the company under study to
make greater efforts to adopt a pricing policy that takes all customers into
account by offering products at various prices, which helps customers from

all economic classes purchase products that suit their incomes.

Keywords: Innovative marketing, smart manufacturing, Kronji.
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HIGHLITS

GRAPHICAL ABSTRACT

® The results
confirmed the
existence of a
significant positive
impact of innovative
marketing in
enhancing smart
manufacturing.

e The
recommendations
emphasized increasing
attention to the
dimensions of both
innovative marketing
and smart
manufacturing, due to
the existence of a
strong foundation for
potential improvement
and development in
the future.
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ABSTRACT:

The study aimed to identify the role of innovative marketing impact with its dimensions represente
(product innovation, price innovation, distribution innovation, and promotion innovation) in enhan
the elements of smart manufacturing represented by its dimensions (data, materials, predictive
engineering, manufacturing technology and operations, and sustainability).

The field of study is represented by Kronje Company for soft drinks, healthy water, juices, dairy
products, and energy drinks limited. The study was applied to a sample of (165) respondents from
individuals working in the field under study. The study relied on the descriptive analytical approac
using a questionnaire as the primary tool for collecting field-related data. Personal interviews were
conducted.

The primary and secondary variables were described, and the relationships of influence and differe
between them were analyzed to answer questions related to the study problem and achieve the obje]
objectives. To process the data and information, several statistical methods were used (frequencies
percentages, arithmetic means, standard deviations, and confirmatory factor analysis). The statistic
software (SPSS v26) was used to test and verify the study's hypotheses. Based on the results of the
statistical analysis, the study reached several conclusions, the most important of which is the signif]
impact of innovative marketing on the elements of smart manufacturing at both the macro and micj
levels. In light of the study's findings, a number of recommendations were made, the most importai
which was the need for the company under study to make greater efforts to adopt a pricing policy t
takes all customers into account by offering products at various prices, which helps customers froni
economic classes purchase products that suit their incomes.
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