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Abstract

The study aims to explain the role of emotional intelligence and
its dimensions (self-awareness, self-management, motivation,
empathy, and social skills) in enhancing functional competencies in
its dimensions (leadership competencies, digital competencies,
personal competencies, productive competencies) by mediating self-
marketing through its dimensions embodied in (self-confidence,
persuasion), as well as diagnosing the level of interest of the
researched university in the variables and dimensions of the study to
come up with a set of proposals that enhance the adoption and
practice of these variables and dimensions, and in pursuit of
achieving the objectives of the study The answer to the questions of
its main problem, embodied in the main question: "Is there a role for
emotional intelligence in enhancing the functional competencies of
university teachers through the mediation of self-marketing?").The
researcher adopted a hypothetical diagram of the study that expresses
the trends and nature of the relationship between its variables
(emotional  intelligence,  functional = competencies, and  self-
marketing) in the researched university.

Based on the importance of the study variables, especially in the
educational sector, they were applied in the field in the environment
of the Ministry of Higher Education, Research and Science at the
University of Mosul, so that the study population was the teaching
staff who hold scientific titles (assistant professor, professor) as they
are a source of the experience required to apply the current study,
which is (1884) teaching staff in the various faculties of the
university, which are (24) scientific and humanities colleges
according to Appendix (5), and a number of them were selected
according to the website that indicated the selection of (195)
teachers, but the researcher was keen The researcher adopted the
descriptive-analytical ~ method  that includes  description  and
diagnosis, as well as a set of statistical methods related to the



correlation and impact relationships involved in statistical programs
(SPSS V.26),(AMOS. V.24), and its adoption resulted in a number
of conclusions, perhaps the most prominent of which is that there is a
complete (complete) mediating role of self-marketing in the
relationship ~ between  emotional intelligence  and  functional
competencies.

Keywords: Emotional  Intelligence,  Self-marketing,  Functional
Competencies , University of Mosul .
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Emotional The study aims to demonstrate the role of emotional
Intelligence, intelligence as embodied in its dimensions (self-
Self-marketing, awareness, self-management, motivation, empathy, and
Functional social skills) in enhancing functional competencies in its
Competencies , dimensions (leadership competencies, digital
University of competencies, personal competencies, productive
Mosul competencies), by mediating self-marketing through its

dimensions embodied in (self-confidence, persuasion), as
well as assessing the level of attention paid by the
university under study to the variables and dimensions of
the study, in order to produce a set of proposals that
promote the adoption and practice of these variables and
dimensions. This is in pursuit of the study’s objectives and
to answer questions raised by its main research problem,
cmbodied in the main question: "To what cxtent docs




emotional intelligence play a role in enhancing the
functional competencies of university lectures through
self-marketing?").The researcher adopted a hypothetical
study design that reflects the trends and nature of the
relationship between its variables (emotional intelligence,
functional = competencies, and self-marketing) at the
university under study. And given the importance of the
study’s variables, particularly in the education sector, it
was implemented in the field within the environment of
the Ministry of Higher Education, Research and Science at
the University of Mosul, with the study population
comprising academic staff holding academic titles(
Assistant  Professor, Professor), as they possess the
expertise required to apply the present study . Their
number totals (1884) teaching staff across the university’s
(24) faculties of science and humanities, as per Appendix
(6), With regard to the sample, it was selected purposively
and comprised (311) teachers, the research instrument
consisted of a questionnaire , which was scored using the
five-point  Likert scale. The researcher adopted a
descriptive-analytical approach involving description and
diagnosis, as well as a range of statistical methods related
to the correlations and effects involved, utilizing statistical
software (SPSS V.26, AMOS V.24), This approach
yielded a number of  conclusions the most notable of
which is that self-marketing plays a complete mediating
role in the relationship between emotional intelligence and
functional competencies.
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